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Founded in 1951, the National Tour Association is the premier organization for packaged 
travel professionals who serve customers traveling to, from, and within North America. NTA 
is the gathering place—in-person and online—for tour operators, travel agents, and people 
from the places and experiences that make memorable itineraries.

Members
by location 

NTA

International

25%

9%

13%

17%

22%

7%
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NTA is working hard to elevate the travel industry by providing research, education, advocacy, 
marketing, and networking opportunities. Most important though, we help businesses like yours 
to connect with other members—all day, every day.

By being an NTA member, you’ll have 24/7 access to our searchable online membership database, 
and you can tap into Engage, our online community, where you can post questions and get 
feedback from your industry colleagues. And that’s just the beginning of membership benefits. 	
To get the whole picture, visit NTAonline.com and find out all that NTA has to offer.

You can get an idea of membership rates below, and we’re happy to answer your questions. 		
Just contact your area rep (see back page for info). We look forward to serving you!

TOUR SUPPLIERS

Organizations that offer components of a 
tour package, such as hotels, attractions, 
experiences, restaurants, cruise lines, and 
transportation companies.

1 property, entity or location  $750

2-5 properties  $1,150

6-24 properties  $1,350

25+ properties  $1,995

NTA also offers expertise and opportunities in specialty markets such as faith travel, inbound-to-U.S. China 
market, student, FIT, and group travel. Your sales rep will help you find your business-building fit at NTA.

TOUR OPERATORS

Companies that create, buy, and sell 
packaged travel for the North American 
market: to, from, within. They also may 
offer receptive services to other operators.

$495

ASSOCIATES

Companies offering a product, service, tool, 
or resource that benefits NTA members 
in areas such as insurance, marketing, 
technology, and printing.

$599

TRAVEL AGENTS

For-profit entities whose primary business is 
selling tours and packages of a tour operator.

$300

DESTINATION MARKETING 
ORGANIZATIONS

Nonprofit orgs that promote visitation, 
such as convention and visitor bureaus, 
chambers of commerce, and state, 
provincial, and national tourism offices.

$750

http://NTAonline.com


17 million
travelers a year choose 
NTA tour operators and 
travel agents. 

They buy and sell.
They profit from partnerships, and they share the wealth.

Our buyers learn. They teach. They reach out. 

Business
Tour operator

Receptive operator  38%

Offers receptive services  27%

Scheduled  72%

Customized  89%

FIT/Independent Travel  51%

Multi-day  99%

Single-day  67%
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package and sell
travel to, from, and 

within North America.

NTA’s buyers
(tour operators + travel agents)

Into North America      

Within North America      

Outbound from 

North America

44%

50%

90%
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is the average 
number of years 
of experience NTA 
operators have in 
the industry.

42

of NTA contacts 
are the decision-
makers for their 
companies.

92%

is the amount of 
annual sales NTA 
buyers reported 
collectively.

$8
billion

63%

18 and younger

58%

19-24

65%

25-35

79%

36-50

90%

51-64

87%

65+
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Markets

Adventure

Ecotours

Gaming

Incentive

Sports

Agritourism

Events

LGBTQ

Luxury

Student

Cruises

Faith-based

Hispanic

National Parks

Voluntourism

Culinary

Family

History

Performance
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NTACOURIER.COM

NTA’s magazine features travel product from tour operator, supplier, 		
and destination members in original articles researched and written	
specifically for industry professionals. It also covers association 	
updates, tourism trends, and best practices.

The relationships I foster 
through NTA are invaluable on 
many levels—most important 
from the sales perspective.”

—Michelle Pino
Northeast Unlimited Tours

RATES*

Covers $4,500

Full page $4,100

1/2 vertical or horizontal $3,000

1/3 vertical or horizontal $2,300

1/6 vertical or horizontal $1,500

Guide listing (logo + 75 words) $500

City spotlight custom

Featured or sponsored content custom

Insert custom

*see page 9 for pricing on April/May issue

rating by NTA buyers, 
among all industry 
publications. And on 
average, they share it 
with three colleagues.

#1

of members 	
have taken action 
in response to 
information they 
found in Courier.

94%

report that 
Courier enhances 
their NTA 
membership 
experience.

82%

6

Our website contains original, shareable 
content about destinations, attractions, and 
experiences plus first-person coverage of tours, 
along with articles and essays from industry 
experts and association members. Readers 
can search NTAcourier.com by destination, 
experience, or issue. For more information on 
content options, see digital media on page 10.

http://NTAcourier.com
http://NTAcourier.com


Casinos & Gaming

Preview to 
Contact Anchorage

MIDWEST U.S. (Arkansas, 
Iowa, Kansas, Missouri, 
Nebraska, Oklahoma)

WEST U.S. (Alaska, California, 
Nevada, Oregon, Washington)

BELGIUM, FRANCE 		
& NETHERLANDS
ENGLAND, IRELAND 	
& SCOTLAND

 NIAGARA FALLS, ON

 CASINOS & GAMING

Space  Nov. 1
Material  Nov. 11

JANUARY

Food & Drink

Historical Homes 
& Gardens

FOUR CORNERS U.S. 	
(Arizona, Colorado, 		
New Mexico, Utah)

ONTARIO, QUÉBEC & 
NIAGARA FALLS 		
(Canada 	& U.S.)

AFRICA
GREECE, ITALY & TURKEY

 ASHEVILLE, NC

 SIGHTSEEING RAIL

Space  Jan. 3
Material  Jan. 13

MARCH

Travel Exchange       
Reno Tahoe

NEW ENGLAND (Connecticut, 
Maine, Massachusetts, 	
New Hampshire, Rhode Island, 
Vermont)

SOUTH CENTRAL U.S. 
(Kentucky, Tennessee, 	
West Virginia)

ASIA & INDIA

 OTTAWA

 THEATERS & 
     BROADWAY SHOWS

Space  Aug. 7
Material  Aug. 17

OCTOBER

2021 
Distinguished Dozen

Faith-based Travel

GULF COAST (Alabama, 
Florida, Louisiana, Mississippi, 
Texas)

THE ROCKIES (Alberta, 	
British Columbia, Colorado, 
Idaho, Montana, Utah, 
Wyoming)

SCANDINAVIA
SPAIN & PORTUGAL

 CINCINNATI

 HOTELS & LODGING

Space  Oct. 2
Material  Oct. 12

DECEMBER

Music Destinations 
& Attractions

Shopping

AMERICA’S HISTORIC EAST 
(Maryland, Pennsylvania, 
Virginia, Washington, D.C.)

ATLANTIC CANADA 
(New Brunswick, Newfoundland 	
& Labrador, Nova Scotia, 	
Prince Edward Island)

CARIBBEAN
EGYPT, ISRAEL & JORDAN

 COLORADO SPRINGS

  CORPORATE PARTNERS		
      & ASSOCIATE MEMBERS

Space  Sept. 4
Material  Sept. 14

NOVEMBER

Museums

COASTAL CALIFORNIA 	
(Los Angeles, San Diego, 	
San Francisco)

GREAT LAKES (Illinois, 
Indiana, Michigan, Minnesota, 
Ohio, Wisconsin)

SOUTHWEST (Arizona, 	
New Mexico, Oklahoma, Texas)

CENTRAL EUROPE (Croatia, 
Lithuania, Poland, Slovakia)

SOUTH PACIFIC (Australia, 
Guam, Hawaii, New Zealand)

 WASHINGTON, DC

 MUSEUMS

Space  June 5
Material  June 15

AUG./SEPT.

Student                     
Travel Issue

STUDENT DESTINATIONS

HISTORICAL ATTRACTIONS

ADVENTURE/NATIONAL 
PARKS

PERFORMANCE/ARTS

MUSEUMS

AMUSEMENT PARKS

 HUNTSVILLE, AL

 OPERATORS WHO WORK   	
     WITH STUDENT GROUPS

Space  Feb. 21
Material  March 2

North American 
National Parks

Preview to Travel 
Exchange Reno Tahoe

DEEP SOUTH (Alabama, 
Florida, Georgia, Louisiana, 
Mississippi, South Carolina, Texas)

MID-ATLANTIC U.S. (Delaware, 
Maryland, New Jersey, New 
York, Pennsylvania)

PACIFIC NORTHWEST	
(British Columbia, Oregon, 
Washington)

GERMANY & SWITZERLAND

 RAPID CITY, SD

 RECEPTIVE SERVICES  		
     PROVIDERS

Space  April 3
Material  April 13

APRIL/MAY JUNE/JULY

Sightseeing, River 
& Big Ship Cruises

Travel Exchange          
Recap Fort Worth

ATLANTIC COAST (Florida, 
Georgia, North Carolina, 	
South Carolina, Virginia)

GREAT FRONTIER U.S. 	
(Idaho, Montana, North Dakota, 
South Dakota, Wyoming)

WESTERN CANADA (Alberta, 
British Columbia, Manitoba, 
Saskatchewan, Yukon)

LATIN AMERICA

 PORTLAND, OR

 SIGHTSEEING, RIVER 		
     & BIG SHIP CRUISES

Space  Dec. 6
Material  Dec. 16

FEBRUARY

These articles are based 
around a common theme, 
package type, or event.

Features

Every region where there is 
an NTA member is covered 
in at least one article during 
the year.

DESTINATIONS

These stories highlight tour 
product from top destinations 
across the globe. Contact us 
for details on how you can 	
be featured.

 SPOTLIGHT

Take a look at all your 		
NTA-member partners in 
these categories.

 GUIDE
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See specialty markets on 
page 9 for information on 
content, bonus distribution, 
and pricing.



Space  Aug. 14 Material  Aug. 24

RATES (translation to Simplified Chinese included)

Covers $6,500

Full page $5,000

1/2 vertical or horizontal $3,800

1/3 vertical or horizontal $2,900

1/6 vertical or horizontal $2,100

Enhanced listing (logo + 75 words) $500

 The Best of the USA
       for the China market

NTA is the only U.S.-based trade association to have a 
tour operator program approved by the China National 
Tourism Administration. Through this program, 
operators work directly with China-based buyers 
looking for U.S. product.

This annual publication, which includes travel product 
from U.S. suppliers and destination members, is 
distributed to leisure travel professionals in China and 
at various trade shows. It’s also given to NTA’s China 
operators based in the U.S. Print circulation is 7,500 
with bonus digital circulation.

$36 billion
3 million Chinese visit the U.S. annually
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Space  July 17 Material  July 27

Q3

Space  Oct. 23 Material  Nov. 2

Q4

RATES (includes four issues)

Covers $4,800

Full page $4,200

1/2 vertical or horizontal $3,500

1/3 vertical or horizontal $2,800

1/6 vertical or horizontal $2,200

Q4: Enhanced listing (logo + 75 words) $500

 Routes of Faith

This publication covers more than religious pilgrimages; 
faith-based travel includes people of faith—young and 
old—who journey together to festivals, conferences, 
mission trips, and retreats. These quarterly guides are 
used by packaged-travel professionals, pastors, and 
group leaders who plan meaningful travel experiences 
for their clients. The fourth quarter issue also includes a 
directory of all FTA members. Digital circulation of more 
than 10,000 per issue.

Space  Jan. 24 Material  Feb. 3

Q1

Space  April 24 Material  May 4

Q2

spending over
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Space  July 3 Material  July 13

 Group

Reach group leaders and NTA buyers in 
this August publication. These qualified 
travel planners are actively organizing 
tours for alumni, FIT,  senior, bank travel, 
and religious groups. 

Space  Feb. 21 Material  March 2

 Student

The April/May issue of Courier, 
focused on the student market, 
reaches qualified travel planners, 
including NTA buyers. Written 
specifically for tour operators as well 
as teachers, school administrators, 
music leaders, and coaches, this 
issue’s original content provides 
itinerary ideas and tips for successful 
school trips and tours.

NTA allows tour operators 
like me to meet suppliers 
and DMOs from all over the 
world who understand the 
group tour market.”

— Kevin Murphy 
Open Roads Tour 
& Travel Solutions

RATES*

Covers $5,200

Full page $4,800

1/2 vertical or horizontal $3,700

1/3 vertical or horizontal $2,800

1/6 vertical or horizontal $1,900

Enhanced listing 
(logo + 75 words) $500

*per publication

2020 FEATURED CITIES

 Student  Group
UNITED STATES

Chicago Birmingham, Ala.
Cincinnati Baltimore
Colorado Springs Charleston, S.C.
Harlem, N.Y. Cleveland
Jackson, Wyo. Las Cruces, N.M.
Jamestown/
Williamsburg, Va. Little Rock

Nashville Moab, Utah
New Orleans Monterey, Calif.
Providence New York City
Salt Lake City Omaha
San Francisco Outer Banks, N.C.
San Juan, P.R. Pigeon Forge, Tenn.
Savannah Pittsburgh
Tucson Portland
Washington, D.C. Rapid City, S.D.

CANADA

Calgary Churchill, Man.
Niagara Falls Toronto
Québec City Victoria

INTERNATIONAL

Oslo Cape Town
Rome Lisbon/Porto, Portugal

20,000
print circulation per 
publication—plus bonus 
digital distribution
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Video

Social media

Sponsored content

When words won’t tell your whole story, you can share 
a video with our audience. It can be embedded with an 
existing article, a standalone post, or a special ad.

You can double down on ads, articles, or video you’ve 
placed on NTAcourier.com by boosting it through 
NTA’s social media. We can post a simple blurb, link, 
and image—or you can take the wheel and share with 
an Instagram story or Facebook Live.If you’ve written the perfect article for the travel 

community, we’ll run it. Sponsored content is a paid ad 
that tells your story exactly as you want it to be told. 
You write it, and we’ll post and promote it.

RATES

Contact your account executive for custom pricing

10

The Courier website takes NTA writers’ 
original content—destination coverage, 
business ideas, personal insights, etc.—and 
posts it for a world of travelers to see and 
appreciate. You can build on the popularity 
of this site by adding your message … in 
whatever way you want to share it.

http://NTAcourier.com
http://ntacourier.com
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Online banners Tuesday e-newsletter

Courier Spotlight e-blast

Banner advertising on NTAonline.com and 	
NTAcourier.com links directly to your website and 
rotates throughout the site, giving your organization 
maximum exposure. Average views are 25,000 
per month, including people from more than 200 
countries/territories. Packages include desktop and 
mobile ad space for both websites.

NTA’s weekly e-newsletter, Tuesday, delivers the 	
latest association and industry news. Emailed directly 
to NTA members, travel industry associates, and 	
media, Tuesday is also posted on NTAonline, 	
Facebook, and Twitter.

Put your message in front of qualified travel buyers. 
Just send us your HTML or JPEG message, and we’ll 
do the rest. Full membership, regional, or niche market 
e-blasts available.

RATES

3X $1,000 per month

6X $800 per month

12X $700 per month  

RATES

Top leaderboard (exclusive) $1,000 per month

Product spotlight $800 per month

Leaderboard or box ad $700 per month

RATES

Contact your account executive for custom pricing

@

11

Top leaderboard Leaderboard

Box ad Product spotlight

http://NTAonline.com
http://NTAcourier.com
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Contact is a buyer-exclusive retreat, but it’s also open to tour suppliers and DMOs 
who sponsor at the event. To connect with these key NTA buyers, join us for four 
days of casual networking, education, and fun.

Sponsoring at an NTA event was 
great, and the connections I made will 
help bring people to our destination. 

—Kalynne Defever
Visit Detroit

1:1 ratio
Create new, lasting, and mutually 
profitable partnerships by 
sponsoring Contact. The event’s 
1:1 ratio is to your advantage.

SPONSORSHIP BENEFITS

Half-page ad in the Contact program

Platinum
($12,000+)

Sponsorship editorial content in Countdown to Contact e-newsletter

Attendance for an additional delegate for the entire event (2020)

Gold
($7,500–
$11,999)

Single-sheet insert in registration bag

Display table in high-traffic area ($5,000 level and above)

Silver
($3,000-
$7,499)

Attendance for one delegate for the entire event (2020)

Participation in DMO/Supplier networking session

Sponsor ribbon with badge

Logo on NTAcontact.com, in Contact publications, and on-site signage

List of buyer attendees with contact info

Earn points for NTA’s loyalty program

Level is determined by sponsorship fee plus cost of essential items—not including promotional giveaways, travel, registration, etc. 
* Logo for Platinum and Gold; name only for Silver

SPONSORSHIP OPPORTUNITIES

Official Buyer Registration Sponsor $15,000

Buyer or Seller Networking Dinner $12,000

Breakfast or Luncheon sponsorship $12,000

Relaxation massage station $7,500

Opening General Session $6,000

Registration Bags + $6,000

Afternoon refreshments $5,000

Auction Finale Reception $5,000

Badge branding $5,000

BIZnet: The Opening Connection $5,000

Board of Directors Meeting or Dinner $5,000

Grab & Go breakfast $5,000

Happy Hour $5,000

Hotel key cards $5,000

Morning coffee & tea  $5,000

Networking reception $5,000

Program ad (Full page)  $5,000 

Water bottles $5,000

Wi-Fi $5,000

Convenience station $3,000

Event Pens or Notebooks + $3,000

Seminar $3,000

Custom sponsorships available
+ provide item plus sponsor fee

http://NTAcontact.com


NTA’s Travel Exchange is a miraculous mashup of business development and relationship 
building. Buyers attend to get itinerary ideas from sellers and to develop relationships with 
people they can trust—not just for one program, but for years down the road.

Did you know?  TREX attendees have done $400 million in business the past three years.

5 things		
about TREX: 

1      	     One-on-one business 	
       appointments: buyers	

          meet sellers

2  A full slate of relevant, 
industry-focused education

3  
Fun (and strategic) 
networking events with 	

	     the industry’s movers 	
	     and shakers

4  An open-floor format that 
allows for continual      	

	      buyer/seller interaction

5  
80% of NTA tour 	
operators only attend 	

	     Travel Exchange

SPONSORSHIP BENEFITS

One complimentary annual NTA membership (2020)

Platinum
($30,000+)

Sponsorship editorial coverage in TREXpress 
e-newsletter and Courier magazine (TREX edition)

Reserved table for luncheons

Complimentary Travel Exchange registration (2020)

Gold
($15,000-
$29,000)

Buyer appointment-table gift drop (sponsor provided)

Sponsor recognition/signage in appointment area

Exhibit booth on NTA’s Exchange floor*

Silver
($5,000-
$14,999)

Priority listing in appointment request system

Bronze
($1,000-
$4,999)

Sponsor logo on NTAtravelexchange.com, in Travel 
Exchange publications, and on-site signage

Exhibitor and Sponsor Appreciation reception

List of attendees with contact info

Sponsor ribbon with badge

Level is determined by sponsorship fee plus cost of essential items—not including promotional 
giveaways, travel, registration, etc.
* Platinum (20’ x 20’ booth), Gold (10’ x 20’ booth), Silver (10’ x 10’ booth)
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SPONSORSHIP OPPORTUNITIES

Luncheon co-sponsorships $35,000

Wi-Fi* $20,000

Buyer breakfast* $15,000

Networking lunch on TREX floor $15,000

Relaxation massage station $12,000

Appointment clock* $10,000

Badge branding* $10,000

Caricature artist $10,000

Wednesday reception $10,000

Hotel key cards $8,000

Happy Hour  $7,500

Refreshments + $7,500

Travel Exchange mobile app* $7,500

Faith Travel breakfast $6,000

All member Power Hour* $5,000

Buyer Network Forum $5,000

Charging station booth $5,000

Convenience station $5,000

Notebooks or Pens  + $5,000

Spotlight session  $5,000 

Board of directors lunch & meeting $4,000

Buyer appointment table gift + $3,000

Faith Travel booth/lounge $3,000

Seminar $3,000

Government Relations Breakfast Bistro $2,500

Customized e-blast $1,500

TREXpress e-newsletter $1,500

Faith Travel booth literature distribution $1,000

Evening party custom

* price for exclusive  + provide item plus sponsor fee

Appointments are high-quality and 
meaningful at TREX, and I walk away 
with new partners and new ideas for 
tours to include in our portfolio. 

—Tracie Wingo 
Globus Family of Brands

Nov. 15–19, 2020  |  Reno Tahoe

TREXPRESS DAILY

Front cover (1/4 horizontal)* $6,500

Back cover $5,800

Full page $5,500

1/2 horizontal $4,250

1/3 vertical or horizontal $3,000

1/6 vertical or horizontal $1,750

*for exclusive

Space  Oct. 9 Material  Oct. 19

ON-SITE GUIDE

Covers $5,000

Full page/tab $5,000

1/2 horizontal $3,000

Space  Sept. 11 Material  Sept. 21

83% of buyers report that sponsors introduced them 
to a new product or destination.

Our best sponsorship ideas come from ... sponsors! So don’t be limited by our lists. If you’ve got a theme, item, or activity that really 
speaks to your brand, let’s customize a sponsorship that’s a perfect fit!
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Ad Size Trim Size    W X H

Full page/cover* 8.375” X 10.875” 213mm X 276mm
(Live area) (8.125” X 10.625”) (207mm X 270mm)

2/3 vertical 4.625” X 10” 117mm X 254mm

1/2 vertical 4.625” X 7.25” 117mm X 184mm

1/2 horizontal 7” X 4.875” 178mm X 124mm

1/3 vertical 2.25” X 10” 57mm X 254mm

1/3 horizontal 4.625” X 4.875” 117mm X 124mm

1/4 horizontal 7” X 2.4375” 178mm X 62mm

1/6 vertical 2.25” X 4.875” 57mm X 124mm

1/6 horizontal 4.625” X 2.375” 117mm X 60mm

Enhanced listing Submit logo + 75 words.

On-site Guide

Covers* 6” X 9” 152mm X 229mm

Full page/tab* 5.5” X 9” 140mm X 229mm

1/2 horizontal 5.25” X 4.25” 133mm X 108mm

Profile Form Notebook

Covers* 11” X 11” 279mm X 279mm

Appointment Sheets Submit logo + 75 words.

Daily tab* 8.5” X 11” 216mm X 279mm

* Requires 0.125” or 3mm bleed on all sides.

All rates commissionable to recognized agencies at 15%. Publisher will repeat 
last ad on file when new artwork is not received by material deadline. Non-NTA 
members add 20% to rates. Contracts are non-rescinding. All rates in USD.

DIGITAL

Ad Size W X H

NTAonline.com/NTAcourier.com

Desktop leaderboard 728 px X 90 px

Desktop slide-in & mobile square 300 px X 250 px

Mobile banner 320 px X 50 px

Submit all three ad sizes as JPEG or GIF files for 
maximum exposure. Send URLs for clickthrough.

Customized e-blast

Maximum 650 px wide. Submit JPEG or HTML. 
Also provide a URL for clickthrough and an email subject line. 
If HTML, materials must be hosted and sent as a single piece. 

Include a text-only version.

Tuesday e-newsletter

Leaderboard 610 px X 75 px

Box ad 290 px X 242 px

Product spotlight 180 px + 75 words

Submit JPEG or GIF and URL for clickthrough.

V
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V

H

Full Page/Cover 1/2 Page 1/3 Page 1/6 Page
Artwork 

Requirements

PDF/x-1a:2001
CMYK

300 dpi @ 100%
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http://NTAonline.com
http://NTAcourier.com



